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KIMAWEEK 2017 Overview
Title KIMA WEEK 2017 Grand Opening & International Conference
Time/Date 14:00-15:00 September 20th(Wed.), 2017
Venue Haeundae Nurimaru APEC House, Busan
Hosted Ministry of Oceans and Fisheries, Busan Metropolitan City
Organized Korea Marine Leisure Network

- The Official Grand Opening Ceremony of the 5th KIMA Week for 7 days
which aim for the harmonized convergence of Culture, Tourism, and
Marine Leisure.

- To expand the base of industry of marine leisure which is considered as
new leading business in Korea with experts, professional and officials in
relevant Industries, Universities and Institutes.

Purpose

Program at a Glance

13:00-14:00 | Registration
Opening Performance
Opening Declaration
Parade Show
Vision Video
14:00-15:00 Opening & Welcome Speech
Congratulatory Message
KIMA Awards
Celebration Video
Group Photo
Theme: The development of marine leisure industry in Asia and its impact on job creation
Moderated by Professor Woo-Jung Cho, Korea Maritime &0cean Tourism
Speakers:
- 15:10-15:30 Udo KLEINITZ, Secretary General, ICOMIA
Boat & Yacht Industry Development in Asia
- 15:30-15:50 George, CEO, MBS, Singapore
IR and its effect on regional Economy
- 15:50-16:10 Satoru HONDA, Manager, Japan Marine Industry Association
Current Development & Issues in Japan Marine Industry
- 16:10-16:30 Cheol-Woo Kim, Professor, Youngsan University
Development Plan for Korea Marine Leisure Tourism Inddustyr
16:30-16:50 Coffee Break
16:50-17:30 Panel Discussion / Q&A
Panels
- Peter Scharppen, Vice President, Northwest Maritime Trade Association
- Bu-Rim Choi, Busan Tourism Organization
- Udo KLEINITZ, Secretary General, ICOMIA
- Satoru HONDA, Manager, Japan Marine Industry Association
17:30-18:30 Networking Reception

September 23

Autumn Symposium of KSST

(Korea Society of Sports Tourism and Idea Contest of marine leisure tourism from the
young)

Co-hosted Korea Marine Leisure Network

15:00-17:30

10:00-17:00
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The development of marine leisure industry in Asia and

its impact on job creation
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Moderator

Woo-jeong Cho

Department of Ocean Physical Education, Korea Maritime and Ocean unversity

Professional Experience
* Busan Metropolitan City, Marine Leports Budget Busan, Republic of Korea

Review 2013 -2015
Member

* Busan Metropolitan City, Tourism Promotion Busan, Republic of Korea
Committee 2011 -2015
Member

* Korea Society of Golf Studies Asan, Republic of Korea
Editor 2015 - Present

* Korea Society for Sport Tourism Busan, Republic of Korea
International Director 2015 - Present

* Korea Society for Sport Management Busan, Republic of Korea
Director 2009 - Present

* Korea Maritime and Ocean University Busan, Republic of Korea
Professor, Department of Ocean Physical Education 2008 - Present

Education

* University of New Mexico 2011 - 2004

Ph. D. in Sports Management

* University of New Mexico 1999 - 2001
MBA in Sports Management

* Mokpo University 1990 - 1998
Bachelor’s degree in Physical Education

Research

» Market segmentation Depending on Relationship Quality Jun. 302016
of Pro-Volleyball spectators
The Korea Journal of Sports Science

* Content analysis of court decisions regarding golf-related Jun. 252016
injuries
Journal of Physical Education and Sport

* The Relationships among Business Environment, Strategic Feb.29 2016
Decision-Making and Organizational Performance in Fitness
Clubs
The Korea Journal of Sports Science

* A study on the Spectators’ Consumption Behavior, Jan. 312016
Determinant Factors of Spectators’ Attendance and
Satisfaction of Spectators in Korean Pro-Baseball
The Korea Journal of Sports Science

* A study on the Economic Valuation of Public Goods Dec.312015
Generated by a Professional Sport Stadium
Korean Journal of Sport Management
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The development of marine leisure

Boat & Yacht Industr
4 industry in Asia and its impact on

Development in Asia

Speaker
UDO KLEINITZ

Secretary General, ICOMIA

Udo Kleinitz works in the marine industry since 1993. He worked mainly on
wooden yachts for 15 years and obtained the German master boatbuilder
qualification. In 2008, he started to work in associations, firstly as ICOMIA
Technical Manager, followed by a position as Head of Technical Services at the
British Marine Federation, and from 2015 onwards as ICOMIA’s Secretary General.
Main focus of ICOMIA’s work is the removal of trade barriers, provision of industry
statistics and supporting the growth of the industry, both in new and existing
markets. Udo is a passionate sailor usually sailing with family and friends in the
English Channel and Mediterranean.

job creation

Summary

Despite a great heritage of commercial and leisure boating activity as well as
passion for boating related activities such as fishing, there are vast parts in Asia
where recreational boating is an unexplored concept. Many in our industry believe
there is great potential for boating in Asia and there are numerous efforts made
to introduce boating infrastructure in currently blank areas in Asia, by building
new marinas and an increasing number of boat and equipment manufacturers
present to either build or import into Asian markets.

These efforts usually are the result of market strategies of individual companies
acting on their own initiative. Significant growth however requires patience, and
an orchestrated strategy to ensure:

- Boating and boating facilities become broadly available (opposite to being an
elitist activity, tucked away in gated luxury clubs) by creating public marinas
connected to nautical tourism

« Sensible and industry-friendly regulation and taxation is in place

« Support of grass-root boating

Key to deliver this strategy is a unified industry that delivers a consistent message
and government support

ICOMIA is the international organisation connecting the global marine leisure
industry community. Its 36 full members and approximately 60 sustaining
members come from all over the world, from fully developed markets such
as North America, Europe, Australasia and Japan, to areas where boating is
less densely in use such as Latin America and Asia. ICOMIA conducts lobbying
activities in international organisations such as UN and EU institutions and
creates the forum for its members to discuss policy matters to remove barriers to
trade.




zzzzzzzzzzzzzzzzzzzzzzzzzzzzzzzzz

ICOMIA

INTERNATIONAL COUNCIL OF

MARINE INDUSTRY ASSOCIATIONS

Vision
Leading a successful
recreational marine industry

Mission Statement

Act as the voice of the
recreational marine industry
worldwide, to facilitate,
inform, influence and
research

The Recreational Marine Industry’s
International Trade Association, since 1966

bjectives

— or why there is need for a global industry association

® Member forum to consider issues of common concern, to collect relevant

data and to formulate agreed policy

Seeks to break down all barriers to trade, including the removal of
unnecessary or unviable legislation

Promotes awareness of the leisure marine industry’s requirements and
objectives, including the improvement of boating safety

Promotes the concept of recreational boating as being in harmony with a
clean and attractive marine environment

Maintains close dialogue with international bodies, national governments
and other regulatory authorities on behalf of its members G ICOMIA

ERNATIONAL COUNCIL OF
MARINE INDUSTRY ASSOCIATIONS

FTY6CCHO
POSCHCE
0 0[HCO
60060 0HE

0H00T6

Our national
members

36 marine industry
association
members™ — across
34 countries

*Representing builders,
equipment, operations

Small craft, LY
@ o

Core activities
Technical regulations
Environmental regulations
Provision of industry statistics
Lobbying at:
Inter-Governmental
Organisation level (UN, EU, etc)
Support at national level where

no national Marine Industry
Association

Operations

3-staff Secretariat

2 full time consultants

10 Committees and Groups
(100 members)

Neutral resource representing
only the industry
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: s _ Europe —
- —= = = —— . Financial turmoil, potential break up of the EU, mass immigrant crisis
- . - . and terrorism — compared to pre 2008 figures 48% decline in new boat
Marlne IE'Sure lndUStry i registrations, 60% drop in sales

2016 and prospects

Overcapacity and intense price competition — multiple acquisitions,
mergers and business closures to bring capacity in line with lower
demand

Despite these challenges, recovery across most EU main boating
markets + return to profitability while continuing to invest in expansion
ICOMIA and product innovation f

MARINE INDUSTRY ASSOCIATIONS

Boating remains an immensely popular activity:

87.3 million the United States
13.2 million in Canada

. 9 million in France
3.5 million in the UK

‘2.5 million in Sweden

T

Ongoing improvement of the US economy 100,000 direct compar

Effects for boat builders in both the US and aboard (lItaly, France, the - businesses),

UK, Australia), strong USS extra buying power for exports to US — 1 million direct ergbloyees, -
Key: fresh products and attractive pricing — 25 million recreational beats, and

~— 25,000 marinas
- More than $40 billion in manufacturing turnover

Economic challenges and reduced sales in new markets (BRIC)
ICOMIA supporting efforts in certain
Latin American and Asian countries

P ICOMIA Extensive indirect economic contributions from highly varied
o supply chain and array of services related to recreational boating
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Economic contributions from highly varied supply chain
and array of services related to recreational boating

British Marine:
- The total economic contribution of UK boating tourism in terms of
GVA is 14 times larger than the core boating tourism industry
- For every 1 job in the core boating tourism industry, =
a further 10 jobs are supported in the wider UK economy m!xgg}rgﬁ

Change in Paradigm?
— boating ,,one of many activities” in consumer behaviour?
Rise of flexible concepts in boat ownership Yes, I have a

Charter, Boat-Sharing, Peer-to-Peer
Need to invest in service provision?

I’l1 Be Boating.

Aging population

Creation of boating campaigns (and change in sales approach?)
— kick-off Discover Boating in USA

2016 GER, Spain, NL

Aging fleet

Financially feasible, large scale scheme needed for boats reaching the
end of their liftime?

Scrapping schemes provided a needed incentive to boost low car sales
during the global recession

Market forecasts

,,Difficult” Market segments:
e Petrol and Diesel Inboards
e Sailing yachts except dinghies

Primarily external factors with potential to limit growth:

¢ Global instability (EU/US/Korea) affecting consumer confidence
e Mass immigration from Middle East

e Slowdown in the Chinese economy

* Restrictive legislation or taxes aimed at ‘luxury goods’

Uncertainties become Normality
2017/18 likely to be similar to 2016 — currently stable
Some internal challenges within consumer behaviour and the

industry —
@ o

What does boating need to Grow?

e A healthy and growing economy
e A strong and upwardly mobile middle class
e Supportive Government Policies—Advocacy by Industry
— Infrastructure—Marinas and Boat Ramps
— Minimal taxation — No Luxury Taxes
— Appropriate Laws and Regulations that Facilitate Boating
e Positive Messaging and Promotion
e Distribution and Service Infrastructure
e Focus on Product Quality and Customer Satisfaction

@ o




What does boating in Asia need to Grow?

A healthy and growing economy

A strong and upwardly mobile middle class

Supportive Government Policies—Advocacy by Industry

— Infrastructure—Marinas and Boat Ramps

— Minimal taxation — No Luxury Taxes

— Appropriate Laws and Regulations that Facilitate Boating
Positive Messaging and Promotion

Distribution and Service Infrastructure

Focus on Product Quality and Customer Satisfaction

The Marine
Ecosystem
Matters

20
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IR and its effect on regional Economy

Speaker
George Tanasijevich

President and Chief Executive Officer, Marina Bay Sands Pte Ltd
Managing Director - Global Development, Las Vegas Sands Corp.

George Tanasijevich is the President and Chief Executive Officer of Marina Bay
Sands Pte Ltd, a subsidiary of leading global integrated resorts developer, Las
Vegas Sands Corp. and Managing Director of Global Development for Las Vegas
Sands Corp. A senior management executive and accomplished attorney with
extensive international experience, Mr. Tanasijevich is responsible for overall
operations of Marina Bay Sands and the development activities of Las Vegas
Sands Corp.

Mr. Tanasijevich played a central and instrumental role project managing Las
Vegas Sands Corp!s successful bid to develop Singapore’s integrated resort
at Marina Bay. In this capacity, he was the company’s senior representative in
Singapore overseeing a large team of professionals from the financial, legal,
construction, design, operations and marketing fields. He was also responsible
for coordinating the development of the property which combines state-of-
the-art convention and exhibition facilities, a luxury hotel, world-class gaming,
entertainment, shopping and dining outlets and a museum in one landmark
structure.

Prior to his involvement in the company’s Singapore activities, Mr. Tanasijevich
was based in the People’s Republic of China Special Administrative Region of
Macau as Director of Development, responsible for the coordination of various
commercial activities related to Las Vegas Sands Corp!s Cotai Strip™ projects.

Mr. Tanasijevich previously served as Senior Vice President / Equity Markets
at CapitaLand Limited in Singapore, Southeast Asia’s largest real estate
conglomerate. Prior to joining CapitaLand, Mr. Tanasijevich served as Corporate
Vice President of General Growth Properties, which was at that time the second
largest shopping mall REIT in the United States. This followed his assignment
as General Growth’s senior attorney, responsible for heading the company’s
litigation group and managing litigation across 38 states.

O
2

Mr. Tanasijevich has an MBA from the University Of Chicago Booth School

Of Business, a law degree from Loyola University of Chicago, where he was

a member of the law review, and a bachelor’s degree from the University of

KOREA INTERNATIONAL MARINE LEISURE WEEK

Michigan. He is a member of the University Of Chicago Booth School Of Business

Global Advisory Board, and a Board Member of the Singapore International w&
Chamber of Commerce and the Singapore Hotel Association and was named by

Global Gaming Business as one of its “25 People to Watch” for 2009.
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Current Development & Issues in
Japan Marine Industry

Speaker
Satoru Honda

Manager of International and technical affairs, Japan Marine Industry Association

= Current status of Japan marine industry
+ |ntroduction of marine events

+ 10 year vision

+ Jobs of marine industry

Work Experience

« Apr. 2015~present : Japan Marine Industry Association A Suggestion to Korea marine ind UStry
Position : Manager
* As of Mar.2015, retired Nissan Marine Septem ber’ 201 7

* As of Oct.2013, retired Nissan Motor (reach the age limit)

* Apr. 2009~Mar.2014 : China Zhangzhou Nissan Marine Co. LTD
Position : President (concurrently work)

* Apr. 2004~Mar. 2006 : Nissan Marina Tokai Co. LTD

Japan Marine Industry Association

Position : President (concurrently work)

e Apr. 2002~Mar. 2015 : Nissan Marine Co. LTD

Position : Managing director _'M.A
* Jul. 1999~Mar. 2002 : Nissan Marina Tokai Co. LTD S2pan Marine ncustcy Assocation

Position : Managing director

¢ Jan. 1990~Jun. 1999 : Nissan Motor Co. LTD
Position : Manager of marine division
* Apr. 1976 enter Nissan Motor Co. LTD

R & D Department of Marine division C u rre nt Statu S Of
Education Japan marine industry

» Yokohama National University, Japan (Apr. 1972XMar. 1976)
* Bachelor degree of ship building, naval architect

Language
Japanese

25
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Domestic market(include imported product

KORER INTERNATIONAL MARINE LEISURE WEEK

3 The newly inspected number of Personal Water Craft in FY2016 -

e Shipping value of motor boats, PWCs and outboard motors
2.2 billion US$, up 20% from the previous year, recovered to the same level of 2007,

before the global financial crisis
eMotor boats : up 25%

=over 10m boats boosted

® Data by Japan Craft Inspection
® Market is recovering from 2012
® 2016 : up 6% from the previous year

(BH SE
30600 4,500
4,000 3879
25000 Z
= Outboard 3629 sars
3,500 - 4
20000 - motors 3,191 3,274
= PWC 3,000
15000 - 2,733 2,643 2,765
2,428
2,500 - 2352
10000 1 m Boats
2,000 -
5000 -
1,500 -
0 - ; : : : : : : : .
Q Q Q Q Q Q Q Q Qv Q 1,000
Million yen s00
2007%|2008%(2009%|20104(2011%|2012%5(2013|2014%(2015%|20 16%F WEH
Boats 15,157| 11,408 7,677| 7,014 6,816 8,392 8,722 9,361 12,262 15339 125% 0~ ' ' ' ' ' ' ' ' '
20074E 20084 & 20094 & 20104 & 20114F 20124 20134 20144 20154 & 20164 &
PWC 3555 3,442 2,514 2,179 1,950 2,101 2,249 3,106 3,144 4,083 130%
Outboard motors 5221 5,386 4,333 5,212 5,861 6,302 5,353 5,167 5,044 5135 102% | & | 2007 E I 20085—&' 20094 | 20105 E I 2011 ﬁ’—ﬁl 20124E & | 20134 E I 2014$§| 2015‘?&' 2016ﬂ5§| BISEEE I
[ &% | 3829 | 3620 | 2733 | 2428 | 2352 [ 2643 | 2765 | 3191 | 3274 | 3478 [  106%|
TOTAL 23,933 20,236 14,524 14,405 14,627 16,795 16,324 17.634 20,450 24,5571 120%
JMIASRET (R )

2 Shipping number of motor boats in fiscal year 2016 4 The number of boat licensee

® Market of less than 5m boat is decreasing due to spread of inspection free boats. »2

o Market of from 5 to 10m boat is seesawing. Sales tax increased to 8% from 5% in 2014.
® Market of 10m and more boat is increasing from 2011.

® Market in 2016 : even in total, over 10m is up 21% (plus 35 units) from the previous year.

eData by Japan Marine Recreation Association
®\We have 4 license types, offshore, coastal, inland and PWC.
Total number of license is slightly down.

120% )

3000 100,000

T e—AR—k Fiaa(—IODFEFE
[ m—10m L E
| =x=10m~ (20074 tt)

e Sm L _E 10mSR i 110%
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—#—~5m (20074EtL)

2500
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40% 10,000

20074 20084F & 20094 20104 & 20114F & 20124F & 20134 20144 20154 20164E
—— o
2007 £F BE | 20084F & | 20094F £ | 20104F BE | 20114 B | 20124F & | 20134F B | 20144 BF | 20154 B | 201645 & | Bi4ELE JOOTEERE | 20084EME | 20094EME | 2O10ME | 20LUIE | 20124EME | 20134 | 2014%EME | 20154EFE | 20164EME
10mBL E 150 96 72 63 70 85 88 17 127 149 17%
10m ~ (2007t | 100% 64% 8% 2% 7% 57% 59% 78% 85% 99%
SmBlE10mFA | 1,508 1184 1.017 962 981 1054 1156 942 1,070 1036 7% 200745 | 200845 | 2009% 5 | 201045 | 20114 | 201258 | 201358 | 20145 | 201558 | 20165 | #iFL
5~ 10m (20075 k)| 100% 79% 67% 64% 65% 70% 77% 62% 71% 69% —® 21,042 16,628 15126 14,233] 13.607| 14,143] 14,924] 14,126] 14,659 14,843 101 3%
5 mAom 1178 | 1.103 903 829 738 697 731 666 702 683 7% =% 21,630] 20,230 20,400 19,437 19376 20841 21,346] 21,793 22942 21,913 955%
ZOm i zer 100% 94% 77% 70% 63% 59% 62% 57% 60% 58% HWIZINEE 853 799 658 607 597 619 575 555 519 576 111.0%
aEf BT || 20 || U007 || U850 || Tt || IR || IS || v || e || 94860 || 8% RN 17.712| 17,068| 15444 14.669] 14,338] 16,249 18,002] 18,305| 18,890| 18,617| 986%
1 . Data by JCI ( Japan Craft Inspection ) 2 . Exclude inspection free boat ( under 3m and under 2PS ) =t 61,237 54,725 51,628 48,946 47,918 51,852 54,847 54,779 57,010 55,049 98 1 %

%3 . Line graph : Set 2007, before financial crisis, to base year 100%.
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Introduction of

our marine events

KORER INTERNATIONAL MARINE LEISURE WEEK

1 . COMMON ISSUES

SAFETY

O To ensure safety of small boats, we have conformity label, give instruction manual and
make DVD video.

O To reduce number of drifting boats by machinery failure, we posted extracted owners
manual and check list on our homepage.

ENVIRONMENT

O FRP boat recycle system was launched in 2005. Total of 7.000 boats have been treated.
About 500 boats are treated in recent years. (Ref 1)

O Voluntary industry standard of exhaust gas and PWC sound.

INFRASTRUCTURE —

O Request government to improve boat storage environment.
Ministry of Land, Infrastructure, Transport and Tourism
Fisheries Agency

Strategies of Japan marine industry

- COMMON ISSUES

Variety of inexpensive and safe products
Promotion of environmentally friendly measures
Improve infrastructure for easy access to marine leisure

TARGET1 licensee = Encourage participation of boating

Securing variety of places to enjoy marine leisure

Display and sea trial of boats and sailing yachts (Boat Show)
Variety of inexpensive activities, driving lesson and/or rental boat

TARGET2 non-licensee=Give more chances to enjoy boating
P Holding events, MARINE CARNIVAL to create new demand —

Variety of activities without license to enjoy boating

Operate our website BOATING JAPAN to transmit marine general information

28

. licensee = participation of boating
: (Ref2 )

+ Venues : Pacifico Yokohama & Yokohama Bayside Marina
« Visitors : 52,252 people Mar.2~5 2017 = Mar. 8~ 112018

(Ref3 )

International Boat Show

Boat Game Fishing

+ Location : 14 places
« Participant : 323 boats 1,193 people = 19 places in 2017

PWC test-ride

+ Location : Syonan Jet Field (3 manufacturers Joint test-ride)
+ Participant : 98 people April 2016 = April 2017 MG Marine 66 person

Small boat Festival Fishing competition, Lecture for safety

June 2016
Oct. 2016
= Tomakomai : June 2017 and Tateyama : Nov. 2017

< Tomakomai : Participant 33 boats, 54 people

+« Tateyama : 14 boats, 25 people

Local Boat Show

(Ref4 )

= Location : 10 places, 3 boat shows were canceled due to Kumamoto earthquake

« Visitors : 24,000 people = 14 places in 2017

(Ref5 )

« Area : Kanto ( April and November ) . Chubu- Kansai ( November )
» Cooperated marinas : April 13, Nov. 29%#t=April 2017 Kanto- Chubu 27%#t, 15255

- - Number of experiences : April 103%/Nov. 173people (2017 ) Oct.-Nov -

Rental boat experience week
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. non-licensee = Give chances to enjoy boating

Hold MARINE CARNIVAL ( Ref 6 ) The 3" CARNIVAL in 2017

Date : June 4(Sat), 5(Sun)

Venue : URBAN DOCK LalLaport TOYOSU
Target : Family in their 30s and 40s KOBE (July 29 and 30 2017)
Content : Display boats and engines, Sea trial, Small boat ride in pool,

= June 3(Sat), 4(Sun)

Lecture of boat license

= |alaport TOYOSU and

Participant : about 2,900 people According to the questionnaire, they have high interest in

marine leisure.

Increase boat driving opportunities Continue to run in 2017

@®Marine Challenge(UMI Council) :
About 300 people experienced boats and PWC driving in June 2016
= Change name to MARINE CARNIVAL in June 2017

®Sea Festival Higashi-Mikawa : About 350 people experienced driving at Gamagori on July

2016 =» “Sea Festival KOBE” ( MARINE CARNIVAL KOBE )
®Kisarazu UMI Festival : 330 kids experienced driving in Sep. 2016 Every Sep.

Run Website“BOATING JAPAN” and provide information

- In order to correspond to SNS, the top screen was refurbished.

- As a result of efforts to strengthen the publicity of the site, the number of accesses has

-- doubled as compared with the previous year.
= Enhance promotion skills and contents. Connection with marine

leisure industries and government.

KORER INTERNATIONAL MARINE LEISURE WEEK

Ref2 Japan International Boat Show 2017

40,000

30,000
agazs

20000

10000

o

5
75
3 65
i N 9815 52252
a3280 a
20833
g 33060 33480 3543
o

Shock s

R

56t Japan International Boat Show
Held in Yokohama for 11 years
Largest number of visitors

Number of exhibitors recovered before the financial crisis

93

1s0

8

218 exhibitors / 213 boats
52,000 visitors in 4 days

8

RI5EE 2017 & 2 =BEE)
_ INET1a 1R

2007 2008 2009 2010 2011 2012 2013 201a 2015 2016 2017 & &t 2016 2015 2014

B2 [ B3 SRAYA FTY—F

ArBOATSHOW

3A 2R (K) W 6,712 & 5528 & 1,184 & 7.324 7258 5331
38 3H (&) ®wh 11,233 & 8,731 & 2502 & 9,605 8,540 6,587
38 4H () ®h 16,406 & 11,843 & 4,563 & 15,568 12,769 | 11867
38 58 (H) Eh 17,901 & 18,759 #& 4142 & 17,018 14532 | 14355
SRt | 52,252 & 39,861 £ 12,391 % | 49515 | 43,100 | 38,140

Ref 1

FRP boat recycle, treated data

Number of personal used boats is not
growing. So we have started to distribute
flyers to boat owners for three years.

542 boats are treated in 2016 as planned.

m-J M I A

7,099
_—a

| mmsmmEEEss

- JLIRR RSt

6,557
g
5,031

1,200 —— 4,450
3,784
3,026
319

1,000
-’/-1'/551
775
46 786

758 758

Another problem is the
lack of financial resources
of local governments.

- 8,000

t 6,000

b 4,000

2,000
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Ref3 BOAT GAME FISHIN C

V\
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A

'
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>
>

BOAT GAME FISHING in 2016

14 places
Participant : 323 boats 1,193 people
e s T
~ Ll

—— BOAT GAME FISHING

> ECE—

BGF2016in Akita
Akita Marina

BGF2016in Hiroshima
Hiroshima Kannon Marina

BGF2016in Sakata

BGF2016in Shiogama
PBS Sakata

Marine Gate Shiogama

BGF2016in Yamaguchi BGF201
Marina Hagi

Uno port

6in Okayama

=
BGF2016in Hukuoka

Nishi-hukuoka Marina -

BGF2016in Saga
Imari Marina

BGF2016in Nagasaki
Marina Alpama

BGF2016in Kisaradu
Kisaradu Port

“

BGF2016 Hamanako
Yamaha Marina Hamanako

BGF2016inMikawa
Mikawamito Marina

Amakusa Pearl Marina

Sakaigahama Marina

? /o

| BGF2016in Kumamoto |Q4 BGF2016in Fukuyama
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Japan Marine Industry Association

Ref4 Local Boat Show

Fiscal year 2016

> 10 places ( 3 boat shows were
canceled in Kyusyu )

> Visitors 24,000 people

Niigata Boat Show

Mar. 2017
i 2016 Autumn Boat Fair
Kansai Boat Show(Apr.) Shiogama City
Kansai Floating Show(Oct.)
Sawara Marine Festa
31th Hiroshima BS Apr. 2016
Apr. 2016 &
Yokohama Boat Fair
Oct. 2016
hl
‘o
# Nagoya Boat Show Okinawa Marine Festa ;
2016 in Tokoname 2016 v - — il
P 2016 Shikoku > Crowded with families in their 30’s and 40’s.
Floating Boat Show .s' > Visitor questionnaire : 72% of visitors want to enjoy marine
gr? 2 leisure, and 62% want to visit boat show.

Ref5 Rental boat Experience Week

We started this event in 2015 to create opportunities to experience boat driving with
ease for less driving experience licensee. We aim for area expansion.

Nov. 2015 Start this event in Kanto area
Apr. 2016 Kanto area

Nov. 2016 Kanto area and expanded to Chubu and Kansai area = Y - u u
Apr. 2017 15(Sat) ~ 23(Sun)April ( Kanto and Chubu ) g - f. 47 | 10 year vision

Autumn 2017

(plan ) 28 Oct. (Sun ) ~5 Nov. ( Sun)
Kanto and Chubu area
Kansai and Cyugoku(under consideration)

2015k 20162 2016%k 2017% 2015Fk

33



Enjoy marine leisure willingly with famil

Number of
new licensee - - 50thousand

=P 100thousand

Number of

Participants - - 0.5million 1million/year

mClarification of numerical target

mCreation of new demand

1st: Manufacturing

2nd: Sales

3'd: After service

Pre——e——— - — ‘fi = S

Jobs of marine industry

Create jobs by marine industry

FRP BOAT —

Make boats and install engines by engine manufactures. . YAMAHA |
about 100 workers, several naval architects and engineers YANMAR

] L
!l! 13

To sell local market by small boat builders.
less than 10 people

MARINE ENGINE

Outboard Motors

YAMAHA
Needs capital investment and technical , SUZUKI
~ so motorcycle and/or generator HONDA
.~ manufactures have entered. TOHATSU

. over 100 workers Diesel Engines

YANMAR

34
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Create jobs by marine industry %%»J_M._l,_&

2nd : Sales

Marine Shop and Marina : 300 shops
1 ~ 5 sales staff per company

New boats : 1,900 boats per year
length 3m and more

Used boats : 10,000 boats per year
Outboard Motors : 16,000 units per year

Safety equipment
sell legal safety equipment with new boats

Create jobs by marina industry %J_m‘_&

3 aspects of marina’s contribution to
the local economy.

1st: Economic contribution at the time of marina construction
2nd: Economic contribution at the time of marina operation.

3rd: Area economy contribution with a focus on marina.
Marina event
- Area merit brought by marina
Marina complex

Create jobs by marine industry

3rd - After service

Periodical Inspection and Maintenance
(Every 6 years and Intermediate Inspection)

Repair, Insurance

less than 3m ~ 5m ~ 7m~ 10m ~ 15m~ over

3m 5m 7m 10m 15m 20m 20m TOTAL
PWC 55,456 7,039 62,495
Motor Boats 10,740 39,095 85,740 26,803 5,092 66 167,536
Sailing Yacht 1 208 1,349 7,286 1,146 10 10,000

Inspected boats by JCI

Create jobs by marina industry

e LT
1st;

Economic contribution at the time of marina construction
(Contribution to the local civil engineering & construction
industry)

Parking lot

Club house

Crane

Maintenance
hangar

Boat yard
pavement

Pontoon &

Break water .
piles

36
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Create jobs by marina industry

Local employment of Restaurant Souvenir shop
Marina operation staff

*harbor front *local staff employment  *Sales of marine-wear &
~ *moving & lifting staff *purchasing local food local specialties for visitors
Maﬁg ~ ingredient . ~ contribute to re_glonal

*school instructor, for
sailing, fishing

= economy.

Create jobs by marina industry

- Marina changes area atmosphere
from simple port to resort.

éﬂauna—enteﬂam—wsnors W|th A——— 4 4 .
~ beautiful scenery and help to : - Marina increase the value of surrounding

promote local tourism. area. :
In Nio-Marina, back wasteland changed

Create jobs by marina industry

Marina events gather people fromnr
lead to local business increase.)

Local Boat Show Fishing tournament j§ Sailing yacht race

38

Create jobs by marina industry

hrough collaboration with other facilities, marina a
people and generates great economic effect in the area.

Yokohama Bayside Marina

Used to be lumberyard

Outlet
shopping mall

39
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Create jobs by marina industry

ilities, marina attr: act | numbel
people and generates great economic effect in the area.

Marinoa

. sl L c agags , /
rough collaboration with other fa

AN
K

160 stations right now

Somewhere anyone may visit in order to relax at any time while experiencing peace-
of-mind. Each Sea Station offers ingenuity that enhances the myriad attractions of
the sea. Commencing with boat cruises, fishing and marine sports opportunities; with
seafood, fresh fish markets, hot springs, restaurants and hotels, each Sea Station
offers the unique qualities of it surrounding region without reservation.

Moaa UMINO EKIMrean
What are Sea Stations?

Suggestion to
Korea marine industry

Development of seaside area
for the general public

40

- Experience |It!

Japan possesses one of the Utilize the knowledge of reliable
longest coastlines in the world. Its instructors and the warmth of
numerous seaside locations offer cheerful friends. Start your search
an extensive canvas for the here for memorable seaside
enjoyment of visitors. experiences.

7 e —j Beaches, Pools Yacht schools

_— Boat Schools -

~ Cruises Cruises

e ———— —:-;ﬁ

Marine Spc;rté Boat Licenses

Y Fishing

4




Enjoy, Savor and Breathe in the Seasid
Mo UMI N0 EKl  Mreaa

Savor It! Breathe It!
Written Japanese contains numerous The open sea, the surf, the sea
kanji characters that describe fish breeze, the salty air, and the sea’s
species. This attests to the fact that bounty. All these facets combine to
the nation’s waters offer a virtual relax the five physical senses.
cornucopia of fresh delicacies. =

‘ Hot Springs
BT Sea’s Bounty

F
-

Fresh Markets Accommodations

Restaurants

Thank you for your attention !

Sea Stations
http://www.umi-eki.jp/en/

Japan Marine Industry Association
http://www.marine-jbia.or.jp/

Boating Japan
————— http://www.boating-japan.jp/ e
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Development Plan for Korea Marine
Leisure Tourism Industry

Speaker
Cheol Woo Kim

Department of Marine Leisure Tourism, Youngsan University

Professional Experience

* MOE CK-1 Marine Sports Leisure Workforce
Development
Head of CK-1 Project

* Youngsan University
Head of Department of Marine Leisure Tourism
Head of College of Physical Education

* Sungsim College of Foreign Languages
Professor in charge of Major in Leisure Tourism

* Busan Fire Safety Headquarters Water Lifesaving
education
Instructor

* Busan Metropolitan Police Agency Water Lifesaving
education
Instructor

* Korean Red Cross Water Lifesaving Legislation
Instructor

Education
+ KEIMYUNG University

Busan, Republic of Korea
Dec. 2014- Present

Busan, Republic of Korea
Mar. 2015- Feb 2017
Sep. 2006- Feb 2010

Busan, Republic of Korea
Mar. 2000- Feb 2004

Busan, Republic of Korea
Jun. 2002- Dec 2003

Busan, Republic of Korea
Jun. 1996- Dec 2003

Busan, Republic of Korea
Jun. 1990- Present

Daegu, Republic of Korea

Ph. D. in Business Administration (Tourism Management) Feb 2005

* DONG-A University
MBA (Tourism Management)

* DONG-A University
Bachelor’s degree in Physical Education

Awards

* President’s Certificate of Merit, Korean Red Cross
Marine (Water) Safety

Busan, Republic of Korea
Feb 1999

Busan, Republic of Korea
Feb 1992

Oct. 27 1998; Oct. 27 2003

 Chairman’s Certificate of Merit, Korean Red Cross Busan Aug. 17 1996

Branch
Marine (Water) Safety

KORER INTERNATIONA e LESURE W
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Development plan for
Korean Marine Leisure Tourism Industry

Ysu Youngsan University

s Ve

Department of Marine Leisure Tourism
Prof. Cheol-Woo Kim

1. Water Resources! What does the ocean mean to

Water Resources(ground water + seawater):
Ocean/Rivers(river, stream, brook)/lake /vall

How do we view the ocean?..

D> Past -> income source / moving route / survival defense |

-> Psychological survival defense line(danger, safety, survival swimming)

-> Passive leisure activity => conversion to a space for active leisure experience activity
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1. Water Resources! What does the ocean mean to us?

Water Resources! How to enjoy the ocean?

By the beach  On the sea  Under the sea  On the mountain/hill  In the sky

Recent marine leisure activities of Koreans?

D> Bathing(sunbathing/airbathing/coldbathing) / Sandbathing / Swimming in the sea / Ocean landscape
viewing / Trekking coastal trail

D> Cruise / Yacht / Boat / Personal water craft / Submarine tour / Parasaling / Water ski / Water sleigh

> Saling Yacht / Surfing / Kite surfing / Wind Surfing / Canu / Kayak / SUP / Rafting / Dragon boat /
Fishing / Lifesaving

D> Snorkeling / Scuba etc.

3. Future Tourism Trend

UNWTO : In 2020, 6 out of 10 Tourism trends will be relevant to marine leisure tourism.

> Adventure ‘Beach - Ecology ‘Rural/fishing village ‘Cruise ‘Amusement park ‘International meeting -Culture -
City tour!

Estimated at 50% is the Marine tourism ratio out of World tourism market.

Global Tourism Market Status/Outlook(UNWTO) Domestic Tourism Market Status /Outlook(KMI)

Item 2012 2030 Domestic Recovering since 2011 / 2023 770 days
Tourism Population 1bn persons 1.8bn persons Tourists | 360m days(2012) — 380m days(2013)
Market size USD 1.2tn USD 2.1tn Marine 2023 500m days(65%) / YoY growth 8%
Asia pacific tourists  [31%(310m persons)| 33%(590m persons) Tourism ‘ 180m days(2012/50%) — 500m days(2023)

2. Domestic Marine Leisure Sports Trend

National Sports for All(Korea Sports Index, 2014)

D> Walking(38.7%), Mountain climbing(22.8%), Health(11.8%), Soccer(8.7%), Bicycling(7.1%),
Badminton(6.7%), Swimming(6.2%) etc.

D> Marine Leisure Sports(0.1%)

Marine Leisure Sports club & Members(Korea Sports Index, 2015)

> Fishing(621/9,463 persons), Skin scuba(311/9,204 persons), Wind surfing(174/9,447 persons), Water
ski(128/6,146 persons), Canu(115/5,254 persons), Yacht(85/1,953 persons) etc.

@ Swimming club & members(1,842 units, 106,976 persons)
@ Public and private swimming pool in total 1,104 / In 2014, 925 units / In 2012, 867 units

46

4. What have we done to develop marine leisure tourism industry?

Legislation(Law-making) / Revision - To promote Industry development / Deregulation etc.

- Feb. 9 2000 Water leisure safety law implementation before / after
- Dec. 9 2009 Marina Harbor Act

- May 30 2017 Underwater Leisure Act implementation

- Tourism industry acts: Fisheries Act(Paid Fishing Industry), Shipping Act(Maritime Passenger Transportation Business),
Excursion Ship and Ferry Business Act etc.

- Development location & Territorial Sea Act: Public Waters Management Act, River Act, Coastal Management Act, Prevention
of Marine Pollution Act, Harbor Act, Fishery Harbors Act and Wetlands Conservation Act etc.

- Maritime Safety Management Act: Maritime Traffic Safety Act, Ship Act, Seafarers Act, Ship Safety Act, Pubic Order in

Open Ports Act, Fishing Vessel Act
Government / Coastal cities(Regional local governments)

> Legislative deregulation & policy development, marine leisure infrastructure, Marina industry development, Underwater
leisure industry activation

> Marine leisure sports base expansion: Experts development, Building plan for Experience space of Marine leisure safety,
survival swimming, marine leisure experience, Marine sports competition, industry development, Industry support

velopme mm_;., e e i
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5. What should we to further promote Marine leisure tourism industry?

We : Relevant government agencies, coastal city local government, experts and stakeholders
A. Coastal city citizens to change awareness of sea and water resources!
1) Water-friendly Living culture creation & constant effort to change awareness of citizens!
= Danger/Survival # Beauty/Joy of nature= Space of Sharing/Communication

2) Constant experience of Marine leisure sports to develop potential demand of future industry!

= Members mid/long-term base expansion policy by expansion of Marine leisure sports club
& Members mid/long-term(0.1% « 6.2% <«< 10%)

= Youth Marine leisure sports afterschool club activity & non-curricular education support
plan arrangement

= Bathing(swimming) « Non-powered Marine leisure < Powered Marine leisure <«
active/various Marine leisure behavior change

5. What should we to further promote Marine leisure tourism industry?
We : Relevant government agencies, coastal city local government, experts and stakeholders

B. Korean Peninsula! Clear plan to develop the coastal cities, rich in water resources
1) Clear reflection of will of coastal city local governments & relevant government agencies to design
policy & development plan

= Integrated and seamless communication between agencies and ministries to promote expertise,
reasonable policy decision making

= Advisory committee setup & expanded usage in quality and quantity considering expertise
advancement

= Policy and development plan for constant provision of professional idea analysis & implementation
opportunity

2) Detailed preparation for future considering environmental-economic value and demand tendency of
natural resources
= Infrastructure setup/Deregulation/Support by policy # demand creation / industry development

= Why the companies aren’t willing to invest:

Leglslatlve regulatlon issue / Lack of business justification / unpredictable demand / Difficulty in
_maintaining the serwce quallty & quantlty etc.

5. What should we to further promote Marine leisure tourism industry?

We : Relevant government agencies, coastal city local government, experts and stakeholders
A. Coastal city citizens to change awareness of sea and water resources!

3) By generation, setup a virtuous cycle system step-by-step to create future demand of Marine
leisure tourism industry

Mandatory swimming(water safety) education = Constant experience of Marine leisure sports
activity = Marine leisure tourism industry demand

4) Elementary education regular curriculum swimming education / Adding Water safety
education to mandatory curriculum!

= Survival swimming Mandatory experience! # Water safety/ Marine leisure tourism industry
development

= Enhancement of health & water safety activity and survival capacity by systematic and
step-by-step swimming(Water safety)education of certain level

= Life Saving or self-rescue capacity to switch to event & competition, regular sports for aII
= lntematlonal cases of mandatory educatlon

- & 7‘3 S— - 4 —— =
"""’Elementarymddre chool Swiﬂwming mcatioﬁ /Gra“s 36hrs /Totapprobate.

Germany Sweden At age 11 and up, Swimming over 200m
rescue exam

U.K. Elementary (Physical education) Swimming/ Swimming over 25m France Swimming over 15m

48

5. What should we to further promote Marine leisure tourism industry?

We : Relevant government agencies, coastal city local government, experts and stakeholders

B. Korean Peninsula! Clear plan to develop the coastal cities, rich in water resources

3) Building Water Safety Education Center to promote Marine leisure tourism
industry development and National Water safety.
= Lacking national water safety education center in Korean Peninsula!

= In 2018, plan to begin Ansan Water Safety Experience Space building project? :
Marine safety centered facility design / ground water safety?

= Sustainable space needed for more systemized and active Water(ground
water + seawater)safety education and experience

= Space needed to give step-by-step knowledge and experience considering the
special features of water resources & water safety accident

= Natlonal water safety promotlon & marine leisure tourism activity base
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5. What should we to further promote Marine leisure tourism industry?
We : Relevant government agencies, coastal city local government, experts and stakeholders

B. Korean Peninsula! Clear plan to develop the coastal cities, rich in water resources

4) Water leisure in both ground water and seawater & safety management
system(control tower) consolidation & expertise enhancement, DB management

1510l 2 Ol 2F i}tk ALO HEX{ HEO}
advancement ml;kligj HJCTjII-IJ : jglgllé Elj C@IEIl
5) Policy and special act legislation, establishment of strategy needed by considering
the resource situation of coastal city local governments

Thank you **

Citizens of coastal city! We need to make a dlfferenceI
Policy and city development strategy! Expertise as well!

1. =xH! Hichk= Le(0f|A| ofH SZHIT1?

[=]

X (Wa+ol=) : BiEE/ SHE((Z, H, AlW) / =25/ AS S

23|Ltat 8}k (14,962km) + 8}%(29,840km)

2|0 Al HECHEE Of B A QI A|x|of
> A -> WAL/ 01EFR /M

> i ->
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